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Telex looks forward to a year of continued global growth and thanks its international 
distributors for a very successful 2002 International Distributor Meeting. The next of such 
meetings is scheduled for December of this year. 
 
Electro-Voice® is a professional audio brand of Telex Communications, Inc., a leader in the 
design, manufacture and marketing of sophisticated audio, wireless, multimedia, broadcast 
and communications equipment for commercial, professional and industrial customers. Telex 
Communications markets its products in more than 80 countries under the brands EV®, 
Telex®, RTS, AudioCom™, RadioCom™, Dynacord®, Midas®, Klark Teknik®, University 
Sound® and others.  
 
For more information, call 1-800-667-3968, or visit www.electrovoice.com. 
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